
Learn WOM!
Visit WordofMouth.org to learn
more about word of  mouth marketing.

Share this! We love word of  mouth, so pass it on. But please follow the rules. You can post, 
copy, forward, or share this with anyone you want, as much as you want. But: 1) Don’t change it, 
2) Give author credit to Andy Sernovitz, 3) Mention that it comes from the book Word of Mouth 
Marketing: How Smart Companies Get People Talking, and 4) Link to www.wordofmouthbook.com.
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Talker A Talker B Talker C
Who?

Who are they 
connected to?

Do they have 
reach and 
influence?

What is the 
WOM topic?

How do we 
contact them?

New talkers worksheet

From Word of Mouth Marketing: How Smart Companies Get People Talking  
by Andy Sernovitz  |  www.wordofmouthbook.com  |  www.wordofmouth.org

Use this worksheet to focus on your talkers for a single product. Think about who they 

influence, what topics will get them talking, and how you can contact them.

Product: ______________________________________________________________________________

Who we want to reach:_ _______________________________________________________________


